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Background

Association of American Publishers (AAP)

 Who are we? What do we do?

Education publishing over the last decade:

 Course materials today result in lower costs & positive outcomes

 Two major shifts: 1) print to digital 2) affordability & access



Shift 1: Print to Digital

The 21st Century Global Shift to Technology

 Resulted in publishers creating digital materials/digital textbooks to meet 
the needs of the 21st century student.

 This gave way to the creation of highly engaging digital learning tools for 
students and faculty-rich resources for teachers/faculty.

 Today publishers create courseware not just textbooks.



Shift 2: Affordability & Access

Publishers address affordability through innovation and options:

 Publishers develop options like e-books, looseleaf and custom print 
options, as well as course material delivery models like rentals or inclusive 
access that provide first-day access to course materials  and at a low cost.

 These innovations and increased offerings give students more options to 
choose which learning modality works best for their individual academic 
and financial needs.

 As a result, student spending on course materials has dropped   
significantly in the past decade.



Student Watch and Student Monitor (2021). 



CollegeBoard; Trends in College Pricing and Student Aid 2021



Commitment to Excellence 

Publishers have a longstanding track record of:

 Producing high-quality, highly interactive content and technology.
 Investing in the most up-to-date standards of excellence.
 Increased transparency for students/faculty to make informed decisions. 
 Continued innovation to meet the needs of today’s student.











Who we are
As the world’s leading learning company, we 
create vibrant and enriching digital learning 
experiences designed for real-life impact.

What we do
We use our knowledge, experience and 
technology to deliver high quality, digital 

learning products to more people around 
the world than ever before.

We do it because we know that when we 
demonstrate the value of learning, we 

transform lives.

• Diversity, Equity & Inclusion

• Accessibility

• Affordability

• Digital Learning NOW

• Teaching Toolkits

• Online Teaching Strategies

• Learning Science

• Results & Efficacy

• Content & Authorship

• Customer Success

• Support

• Sustainability

To Educator 
Enrichment

To Educational 
Equity

To Making an 
Impact

Pearson's Higher Education Goals

Pearson partners with institutions to create personalized learning 
experiences for students. Our values drive our commitment to 
providing affordable, accessible, and effective solutions for the 

betterment of learners everywhere.

Our Commitments



Inclusive Access

Expanding our options to give 

institutions, instructors, and students 

more choices in formats, length of 

access, and price points.  

Choose Flexible Options Ensure Equal Access
Retention improves when everyone 

starts with you on day one, learns 

together, and has the same chance 

to succeed.

Make students’ lives easier with 

the lowest price — up to 80% 

cheaper than print — and no 

wait for financial aid or shipping.

Save Time & Money

More than 1500 institutions trust Inclusive Access to 

help them drive down the overall cost of a college 

degree and improve student outcomes.



“I’m excited to use the new version of chemistry now that we are in 
Inclusive Access because every student will have access to the 
same content on the first day for the first time since I started 
teaching.  I don’t worry about price anymore now that we are in 
IA because I know it’s the lowest price for the content I want to 
teach with.”  -- Morton College Chemistry Instructor



Shocking Statistics About College Graduation Rates
Mark Kantrowitz
Nov 18, 2021,08:32pm EST

College is generally a good investment, but only if you graduate. Among students who are 
pursuing a Bachelor’s degree, students who drop out of college are almost 100 times more 
likely to default on their student loans than students who graduate. College dropouts have 
the debt, but not the degree that can help them repay the debt.

Less than half of college students graduate on-time. Even after six years, less than 60% of 
students at 4-year colleges have earned a Bachelor’s degree. The track record for community 
colleges is even worse, with less than 20% of community college students earning an 
Associate’s degree or Certificate. That’s hardly a passing grade.

https://www.forbes.com/sites/markkantrowitz/2021/11/18/shocking-statistics-about-college-graduation-
rates/?sh=46b3a0e32b69#open-web-0

The Cost of Failure to Complete  

https://www.forbes.com/sites/markkantrowitz/2021/11/18/shocking-statistics-about-college-graduation-rates/?sh=46b3a0e32b69#open-web-0
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Affordability & Outcomes: Education for All

QUALITY: 
Trusted content that works 

Evidence-based, peer-reviewed, 
and continually updated for 
relevancy - attention to DEI 

Written by 14,000 leading subject 
matter experts, authors, and 
educators

Expertly curated with instructional 
design for teaching and learning
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Affordability & Outcomes: Education for All

Application-based 
activities, 
simulations, and case 
studies that assess 
decision-making and 
teach real-world cause 
and effect.

Statistical software, 
data visualization, and 
excel tools, that help 
develop learners’ ability 
to analyze and 
communicate data. 

Building Problem-
Solving & Critical 

Thinking Skills

Refining 
Communication 

Skills

Developing 
Analytical 

Skills

Tools supporting 
students in writing 
efficiently and 
improving their 
presentation skills, 
both individually and in 
teams.

Catered to different career paths, our tools help set students apart 
from their peers as they enter the job market. 

Workforce Readiness: Tools that build students 
success skills for the real world.
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Technology powered 
by AI works 

individually with each 
student to fill 

knowledge gaps, 
create personalized 

paths, and pace  
learning.

Differentiated 
instructional 

approaches, active 
learning, and 

engagement tools that 
tailor to the different 

ways of learning.

Personalized learning technology
to address varying levels of student preparedness. 

Affordability & Outcomes: Education for All

Performance 
dashboards 

highlighting areas of 
needed intervention.
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Best-in-class LMS integration

Affordability & Outcomes: Education for All

McGraw Hill’s LTI Advantage Integration 
is certified by IMS Global Learning 
Consortium and reviewed positively by 
independent consultants at Unicon.

https://site.imsglobal.org/certifications/mcgraw-hill-education/mcgraw-hill-connect

Maintaining the highest security and 
privacy standards in the industry

For more about how we are committed to keeping your 
information safe, visit our data privacy center.

Attention to Accessibility 

Mobile Ready  

McGraw Hill is making every effort to ensure that all new 
educational content and technology follows the WCAG 
(Web Content Accessibility Guidelines) version 2.1 AA 
guidelines and best practices.
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Affordability & Outcomes: Education for All Inclusive Access – Improving Student Outcomes 
• Working with over 1,400 institutions to deliver course 

materials through Inclusive Access, resulting in over 
$500M in student savings on McGraw Hill materials 
between 2018 and 2021.

• Having access to critical learning resources on the first 
day of class helps improve retention and overall 
success in the course by 20%.
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Affordability & Outcomes: Education for All

Choice 
• Academic Freedom
• Student Opt-Out
• Print options 

Savings 
• Lowest competitive market 

rate DOE regulation

Benefits: Fact vs Fiction 

Access
• Financial aid eligible 
• Delivered through LMS 

– Day 1 of class
• Faculty and student support

Privacy
• FERPA Compliant 
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